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Girls
Pinterest becomes first major social networking site driven by women.

W   
hat happens when 
you mix women’s 
gossip with social 
media? The next big 
internet site, called 

Pinterest.
“What am I making for dinner?” 

“What dress should I wear?” “How do I 
out-decorate my neighbors?” Suddenly, 
social media has provided a forum for 
women to brainstorm answers to these 
critical questions.

Pinterest, a platform for sharing pic-
tures and videos, is one of  the hottest 
internet sites today, and its growth is be-
ing driven primarily by young women.

Comprised of  58% female users, 
nearly 60% of  whom are women be-
tween the ages of  25 and 44, Pinterest 
is capitalizing on a market which no 
other social media site has. In contrast, 

women make up just over 48% of  us-
ers on Facebook. As social media sites 
continue to pop up, the popularity of  
Pinterest’s gender-specific niche fea-
tures could help change the face of  the 
industry.

Pinterest has exploded in popularity 
from 1.2 million users in August 2010 
to over 4 million today. According to 
Experian Hitwise, a website measuring 
consumer behavior on the web,  Pin-
terest receives nearly 11 million visits a 
week, almost 40 times the number of  
visits it received during a single week six 
months earlier. The 4,000% increase has 
made Pinterest the 10th most visited so-
cial networking and forums site on the 
Internet.

Pinterst is an online pinning board 
by invite-only, similar to Google+. Us-
ers “pin” photos and videos of  interest, 

and share and follow other users. But it 
is the contents of  the website that set 
it apart from sites like Facebook, Twit-
ter, and Google+. Pinterest caters to an 
until-now untapped and broad female 
user base which has a significant inter-
est in crafts, home decorating, wedding 
planning, food, and home entertaining, 
along with fashion and beauty. Women 
tend to flock to topics like these, espe-
cially Suzy Homemaker-types.

Pins can include images of  apparel, 
places of  interest, food, arts and crafts, 
and home décor, to name a few. All of  
these visually feed creativity and inspi-
ration in their users. The site mechanics 
are simple: See something you love, pin 
it, and repeat — it’s easy to start a col-
lage of  inspirational photos and share 
them on boards amongst >>>

friends and followers. Brides-to-
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